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Beauty treatments
fit for royalty

By word-of-mouth, blue bloods flock to Cristalle de Paris

Pearlyn Tham
pearlyn@newstoday.com.sg

T ISN'T every beauty salon that

can count royalty among its clien-
tele, much less have blue blood
endorsing its treatments and prod-
ucts in an advertising campaign.

But this is exactly what beauty
salon Cristalle de Paris can proudly
stake claim to. After all, members
of royalty from countries including
Saudi Arabia and Malaysia form its
clientele.

Raja Adlina Raja Mohammad
Kamil, the Sultan of Perak’s niece,
is such a believer in Cristalle de
Paris that she is appearing in its
new advertising campaign for free,
as a personal favour.

In Singapore recently for the
advertisement shoot, Raja Adlina
candidly told TopAy how she used
to grapple with weight problems as
a teenager growing up in Australia
and the UK. “As you can imagine, |
wasn't the favourite at parties,” she
revealed.

Her parents and aunt, who are
long-time customers of Cristalle de
Paris, introduced her to the salon.

After undergoing its slimming
treatments, she went from 65kg to
49kg and has successfully main-
tained her weight for the last three
years, Raja Adlina, who is in her
early 20s and resides in Mel-
bourne, said. Similarly, her clear
skin tells a success story. Origi-
nally prone to redness, her skin
condition improved with Cristalle
de Paris’ facials.

Dr Micheline Ong, founder and

chief executive of Cristalle de
Paris, said the salon also attracts
“Asian tycoons”.

The immaculately-groomed
woman made the news during the
Asian financial crisis in 1997, when
she ferried VIP customers in her
Rolls-Royce limousine for a person-
alised and luxurious touch — “to
perk up the bad market”.

But, Dr Ong, who set up
Cristalle de Paris more than
20 years ago, told Topay: “I don't
think I am alienating the ‘common-
ers’ among my customers just
because members of royalty come
to Cristalle de Paris. Members of
royalty come to us because they
hear through word-of-mouth that I
set very high standards for my
products and services.”

To do this, Cristalle de Paris
works closely with a biomedical
research laboratory in the US on
its research and development.

“This way, we give our cus-
tomers a surprise every few
months, or even once a month
when we introduce new products
and services.”

For example, last October,

Dr Ong introduced Newplantcenta
— the result of three years of
research and an investment worth
millions of dollars.

Although its skin regenerative
benefits are similar to those of ani-
mal placentas, Newplantcenta is
made wholly from natural plant

extracts and fresh essence of pearl.

It nourishes and regenerates skin
cells for anti-ageing effects.

At Cristalle de Paris, Newplant-
centa is used for beauty treatments
such as skin whitening, acne
removal and slimming.

Dr Ong's customers keep flock-
ing to her sole outlet at Temple
Street — an anomaly in the beauty
industry where players tend to
expand in the form of chains.

Explained Dr Ong: “Beauty is
a serious business and it is very
specialised, professional and
personal.”

Cristalle de Paris is at 56 Temple
Street (Tel: 6323 5037).
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Dr Micheline Ong (left), founder and
chief executive of Cristalle de Paris,
and Raja Adlina Raja Mohammad
Kamil {right).


















